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.  Background:

Northwest Colorado Council of Governments (NWCCOG) is a voluntary association of county and
municipal governments in north central Colorado. Members of the association include five counties
(Eagle, Grand Jackson, Pitkin and Summit) and 21 municipalities (Avon, Basalt, Eagle, Gypsum,
Minturn, Red CIiff, Vail, Fraser, Granby, Grand Lake, Hot Sulphur Springs, Kremmling, Winter Park,
Walden, Aspen, Breckenridge, Dillon, Frisco, Montezuma, Silverthorne and Glenwood Springs).

NWCCOG was the fastest growing region in the state from 1990-2000, with an overall 73%
population growth. Over 70% of the skier visits in the state occur in this area. A tourism based
economy dominates the region which includes a strong second home market and high real estate
values.

In 2002, the Town of Vail, on behalf of towns and counties in the NWCCOG region, received a
Colorado Heritage Grant from the Colorado Office of Smart Growth to study the social and
economic effects of second homes. A steering committee for the project was established with
representatives from NWCCOG member towns and counties.

.  Questions to be answered by the Study:

Table #1 Initial steering committee discussions
identified many questions about second
1. Effects on overall housing prices: homes and their effects on mountain

communities. What motivates people to
buy second homes here, how often do

3. Effects on community values and social structures: they use them, what do they do when they
are here, how do they spend their money,
how many jobs are generated, where do
5. Effects on community services: the workers live, how are these trends
changing mountain resort communities,

2. Jobs generated by second homes

4. Usage patterns of second homeowners:

6. Effects on local and regional economies:

and what will happen in the future?

The steering committee discussed all of these questions and decided to focus on six areas of
greatest interest (see Table #1) for the study.

.  Methodology for the Study:

In order to answer the questions identified by the Chart #1
steering committee, the study was divided into three

sections. Methodology for Study

1. Typology: The first part dealt with existing data. 1. Typology of second homes _

How many second homes are there and what are their T aenan Condoy s Bhe Same or Y

characteristics? How do they compare/contrast and . Suﬂr\‘/’gsrg ﬁg{;‘ggwf};’;”mperty

interrelate with other residential housing units? " _ Utilization, behaviors and spending patterns
—  [ocal and Nen-Local

Assessor databases from four of the counties (Eagle, e e S e

Grand, Pitkin and Summit) were collected and — Jobs|generated

assembled into one large GIS database of over 64,000 L
records. The database reflects ownership information
dated from the years 2000-2001.




Records were re-coded to reflect common fields such as type of unit (single family home,
condominium, etc.), value of unit, square footage and year built. There is no indicator within County
Assessor records for whether a home is being used as a second home or local residence. A code
was added to the NWCCOG database to indicate the current usage of the housing unit based on
where the property tax assessment notice was being sent. Out of county addresses were marked
as “second homes” and local addresses were marked as “local residents”.

Using this methodology,
NWCCOG discovered
Ownership of Housing Units that 60% of the housing
units in the four county
study area were second
homes. Chart #2 shows
the percentages of
second homes (non-
local) within the total
housing stock for each
county.

The percentages vary
from a low of 49% in
Eagle County to a high
Eagle Grand Pitkin Summit of 67% in Summit

County.
@ Local ®m Non-Local

Other analysis of the database allowed us to cross tab information about year built, value of
housing unit, type of housing unit, etc. with whether the housing unit was currently owned by a
second homeowner. An example of this type of analysis is displayed in Chart #3, where the number
of housing units in each price range is represented by the total height of the red vertical bars and
the percentage of those units that are second homes are represented by blue line and
corresponding percentages on the scale on the right.

Chart #2: Number of Housing Units and % of Non-Local Ownership
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Chart #3: Number of Homes by Assessed Value and % Non-Local Ownership
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2. Survey of Homeowners: In order to learn about utilization, shopping patterns and behaviors of
second homeowners, we would need to ask them. The steering committee designed a survey that
went out to homeowners (both local residents and second homeowners) in the four county study
area. The sample was randomly selected from the NWCCOG database of 64,000 property records.
Over 4,300 surveys were mailed out and 1,346 were returned, for an overall response rate of 32%.
The survey has an overall 2.6% margin of error.

Survey questions covered shopping patterns, demographics, values, usage of second home, future
usage plans (see Table #2), recreational activities, involvement in the community, use of services,
and much more.

Table #2
Future use of second home property

Eagle Grand Pitkin Summit

County County County County ALL

Second Second Second Second Second

Home Home Home Home Home

n=112 n=240 n=129 n=240 n=721
Increase my personal use of the
residence/property 45 49 37 52 47
Maintain current use 42 44 51 40 44
Increase use by friends and family 26 29 23 30 28
Use the residence as a part time
rental unit 12 13 17 24 17
Retire to the area and use as
retirement residence 17 9 7 13 11
Renovate the residence 17 13 11 9 11
Sell the residence/property 8 7 11 10 9
Use the residence as a full time
rental unit 5 6 7 9 7
Become a full time resident 5 3 2 4 3
Decrease current use 1 1 0 2 1
Other 0 1 2 0 1

The demographic questions allowed us to compare second homeowners in the region with those
described in a “National Study of Second Homeowners” published in American Demographics
magazine in June 2003. The national study identified 55-64 as the age cohort most likely to
purchase second homes and forecast great growth in the second home industry nationally as baby
boomers are just beginning to enter this age cohort.

Second homeowners nationally tend to be high income, high-asset, highly educated, middle age or
older couples, with children nearing adulthood or children no longer living at home. Our survey
confirmed all of these characteristics but showed much higher income levels and even greater
likelihood to be in the 55-64 age bracket than the national study.



3. Social and Economic Indicators: In order to answer the questions related to jobs
generated by second homes, we needed to have a complete economic base analysis performed for
the four counties in the study area. We contracted with Lloyd Levy Consulting to do the economic
analysis.

We identified the main economic “drivers” that Chart #4

bring outside dollars into the region (see

Chart #4). These direct basic dollars generate \Where do the outside dollars

both basic apd seconFiaryjobs. - come from?

The economic analysis tracks the $5.3 billion

outside dollars coming into the four counties “Drivers”

into the specific drivers to account for 48,908

basic jobs, 33,424 secondary jobs, and o Il e | * Se.cond ques

82,332 total jobs. It identifies the ratio of n] n] + Winter VISI-tC?I’S

secondary to direct basic jobs for each of the ' ‘ ¢ Summer Visitors
. o Jf o | .

subcategories, such as second homes less ¢ Resident Income

than 3000 sq. ft. and second homes greater Outside « Other Drivers

than 3000 sq. ft. It also provides job dollars

generation rates for each of the drivers based
on a per-unit denomination such as a dwelling
unit, 1,000 skier/visitor days, or $1 million sales.

The individual counties in the study display Chart #5

distinctive patterns in their economic pictures. D _ _
Eagle, Grand, Pitkin and Summit Counties

Overall, second homes (construction and Outside dollars by driver:

spending) account for 34% of the outside

dollars coming into the four county area (see Reaident Sther Drivers

Chart #5) and represent the largest driver. Income

Winter Visitors are second at 28%, followed %

by Resident Income at 18%, Summer Visitors
at 14% and Other Drivers at 6%. V‘
Summer

Visitors

14%

Winter
Visitors
28%

. |n Conclusion:

Knowledge of the effects of any economic driver or basic industry is essential to planning. Such
developments create demands for construction, maintenance and operations. The workers
employed in the basic industry and their families require housing and a wide range of private and
public community services, whose workers also have the same needs. Good planning requires
anticipating and providing for the “multiplier” or secondary effects. Not doing so can lead to
shortages and to major conflicts among the users of the various resources of the area.



These concerns are especially important in resort counties because of the development of second
homes. Typically, in these types of counties, there is the initial development and maturation of a
traditional tourism industry. However, over time second homes become a large and often dominant
part of both the physical and economic landscape. Their development creates a demand for
workers above that of the traditional tourists industry, especially in construction but also in their
maintenance, operation and use. As their numbers increase, the demand for workers increases as
well.

Second homes take up large amounts of land in Colorado mountain resort areas where
developable land is already in short supply. As a result, the second homes’ values and the land
surrounding them rises above that normally paid for worker housing. As their numbers increase,
and the land available for development decreases, a dilemma is created. Second homes have
generated the need for more workers, but the rise in property values and subsequent housing costs
have made it difficult for the workers to live within a reasonable distance of their place-of-work.

Traditionally, residential homes and their neighborhoods have provided workers with a decent home
and adequate community services. However, second homes are different in that they are not a
residence, but an industry creating a demand for workers. Secondly, second homes drive up
property values, including residential housing for workers. Because of this, it becomes especially
important for elected officials and community planners to understand and estimate the secondary
effects of second homes in tourist based economies. With this information, policies can be
developed by local governments to provide for the social needs of citizens with each new
development and to influence the growth in the economic drivers themselves. To ignore this
information concerning second homes within Colorado rural resort region casts social and
economic fates to the wind.

I, There is Much More!

This summary is only meant to outline some basic information about the NWCCOG Second
Home Study. Please visit or web page www.nwc.cog.co.us for:

Steering committee minutes

Complete typologies for all of the counties

Complete 2003 Mountain Resort Homeowner Survey results

Economic Base Analysis — Executive Summary

PowerPoint Presentations

Spreadsheets

Additional materials

O O O O o o o
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Introduction:

1-'.'.,“..-.

JACKSON *Region XI|

5 counties
sEagle
Grand
oJackson
A *Pitkin
e~ e *Summit

Bl O [

21 Towns

Towns:

Avon

Basalt

Eagle
Gypsum
Minturn

Red CIiff

Vail

Fraser
Granby
Grand Lake
Hot Sulphur Springs
Kremmling
Winter Park
Walden
Aspen
Breckenridge
Dillon

Frisco
Montezuma
Silverthorne
Glenwood Springs




Trends affecting the area:

Population Growth

Cost of Living

Escalating Real Estate Prices
Land Use

Job Growth

Housing the Workforce
Influx of Second Homes

NWCCOG




% Growth in Population 1990 - 2000

US Colorado Region XI|

Source: Department of Local Affairs — Revised 2000 Census Counts

NWCCOG




Population Increase 1990 - 2000

0
1990 40100 i L
Increase Increase
Eagle 21928 42 986 21058 96 %

Grand 7,966 12,786 4,820 61 %
Jackson 1,605 1,577 -28 -2%
Pitkin 12,6601 15,842 3,181 25 %
Summit 12,881 25568 12,687 98 %

Source: Department of Local Affairs — Revised 2000 Census Counts

NWCCOG




Growth of Hispanic Population

1990

2917
Grand 243

Eagle

Jackson 118
Pitkin 475
Summit 323

RegionXIll 4,076

NWCCOG

2000
9,682
543
103
973
2,306
13,607

H#
Increase
6,/65

300
-15

%

Increase

232%
123%
-13%
105%
614%
234%




2004 Cost of Living Study

O Standard City B Eagle County

Taxes Personal Housing Goods & Misc.
Cars Services

Profile #3: Family of four; Household income - $58,0000
NWCCOG




Northwest Colorado Council of Governments
2004 Cost of Living Study

2004 Home Market Values Compared to the Standard U.S.

Summit County

Pitkin County

Jackson County

Grand County

Eagle County

Standard City

| I I I I

0 200,000 400,000 600,000 800,000 1,000,000 1,200,000
Profile #3: Family of four; Household income - $58,000

NWCCOG




Northwest Colorado Council of Governments
2004 Cost of Living Study

PercentriincreaserintHome:Market Values: 1998 - 2004

Summit County

Pitkin County

Jackson County

Grand County

Eagle County

Standard City

0% 10% 20% 30% 40% 50% 60% 70% 80%

Profile #3: Family of four; Household income - $58,000
NWCCOG




Region XlI - Land Use

Total State Federal Total %
Area* Land Land F&S

Eagle 1688 1% 78% 79%
Grand 1850 5% 68% /3%
Jackson 1613 12% 52% 64%
Pitkin 970 0% 83% 83%
Summit 608 0% 78%  78%

Source: University of Colorado at Denver; * = Square Miles

NWCCOG







Summit County Job Growth

30,000 12,000,000

25,000 + + 10,000,000

f- 8,000,000
i
Il 6,000,000 -
(0]
Z
t+ 4,000,000 @

!
MR =

Il POPULATION EEHJOBS SKIER VISITS

S—

NWCCOG



Eagle County.

Labor Force Supply and Demand 2000 - 2025

90,0001
80,000+
70,000+
60,000

50,000-
40,0001
30,000-

20,000+

2000 2005 2010 2015 2020 2025 B Supply
M Demand

Source: Demography Section, Colorado Division of Local Government; 2003




Pitkin County Workforce Housing
and Prices

B

% of

workforce

housed

Real Estate
Prices
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- 1,000,000

- 800,000
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- 200,000
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Background Information

e NWCCOG Board of Directors recognized the
need to have a better understanding of the
soclal and economic effects of second
homes

e Grant from Colorado Department of Local
Affairs — Office of Smart Growth

e Steering Committee

— Elected Officials and staff from member
jurisdictions

NWCCOG




How many
2nd homes
are there?

How are they
affecting our
communities?

How do they
affect the job
market?

How are they
affecting the
local
economy? y

\

How often

are the 2nd

homeowners
here?

How do they
affect the
housing
market?




Methodology for Study

Typology of second homes

—  Size (Square Footage), Type (Single family residence,
Condo), Year Built, Value of property, Ownership of

property
Survey of homeowners
— Utilization, behaviors and spending patterns
— Local and Non-Local
— Significant to the county level

Social and Economic Indicators
— Jobs generated

— Economic Effects
— Social effects to communities




1. Typology of Second Homes

e County Assessors Records:
Ownership records for each property

— Combined GIS database for Eagle,
Grand, Pitkin and Summit

— Over 64,000 records

— Fields for type of unit, year built, value,
and square footage

— Second Home: Non-local ownership,
Non-resident

NWCCOG




Typology of Second Homes

Ownership of Housing Units

Pitkin Summit

O Local ®m Non-Local




















2. NWCCOG Survey of
Homeowners

e NWCCOG Survey Methodology

— Sample randomly selected from GIS
database

« Mailed April 2003
* Local and Non Local Owners
* Reliable to the county level
— Eagle, Grand, Pitkin and Summit

—Sent 4,342 — 1,346 returned — 32%
response rate




)

National Study.
of Second
Homeowners

- O
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National Study of Second
[Homeowners

Baby Boomer driven growth:
55-64 — age cohort most likely to

purchase 2" homes.
(Boomers now 41 — 59 years old)

Source: American Demographics Magazine— June 2003 — “The Second-Home
Boom” - Peter Francese

NWCCOG




Baby Boomers enter the 2nd home
buying age

Baby Boomers

50

40 Peak 2nd
home buyer

30 /

20

0
-
9
=

10

0

@ 2000 Population




National Study of Second
Homeowners

e Estimate — 6 million second homes in US

e Spending exceeds $19 billion/year
— 46% increase from 1995

— Does not include initial costs of buying and
furnishing 2"4 home

— Includes mortgage interest payments, property
taxes, maintenance, utilities, security and
Insurance costs.

e Growth rate of 2"d home buying is now

about 5% per year, up from less than 2%

In the 1990’'s.

NWCCOG




National Study of Second
Homeowners

e Compared to the average single property
homeowner the second homeowner:

— Spends five times as much on:
 Lawn care

 Home security
 Pest control

* Housecleaning

e Spends three times as much on transportation for
trips, hotels and other travel-related expenses.

e Spends four times as much on contributions to
churches, charities and educational groups




National Study of Second
[Homeowners

e Second Home Owners -
Demographics

— High-income
— High-asset
— Middle age or older couples

— Children nearing adulthood or no
children living at home

— College graduates

NWCCOG



Comparative Data

Age of Second Homeowners

<35 35-44 45-54 55-64 65-74 [5+

O National @ NWCCOG




Comparative Data

Income of Second Homeowners

<$50k  $50-75k  $75-100k $100-150k $150k+

O National B NWCCOG




Comparative Data

e Graduated from College

College Graduate

e Advanced degree
— National 17%
— NWCCOG 50%

e Retired
— National 24%
— NWCCOG 36%

National NWCCOG




, | NWCCOG
Survey
Results




2003 Mountain Resort
Homeowners Survey

Length of time lived and/or owned property

0-10 years  11-20 years 21+ years

O Resident B Non-Resident








Shoepping

Where do you normally shop for the
following goods while you are in the
designated residence?

— Locally (0-10 miles)
— Regionally (11-29 miles)
— Extended region (30+ miles)

— Front range (Denver area)

— Mail Order/Internet

— None of the Above




2003 Mountain Resort
[Homeowners Survey

Pitkin County - Shopping
Clothing

Locally (0-10)
Regionally (11-29)
Extended Region (30+)
Front Range

Mail Order/Internet )]

None of the above
0% 10% 20% 30% 40%

@ Resident B Non-Resident




2003 Mountain Resort
[Homeowners Survey

Eagle County - Shopping
Sports/Recreational Equipment

Locally (0-10)
Regionally (11-29)
Extended Region (30+)

Front Range

Mail Order/Internet

None of the above

0% 10% 20% 30% 40% 50% 60%

O Resident B Non-Resident
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<20 20-24 25-34 3544  45-54  55-64 65-714 75+

0 Residents W Non-Residents




O Residents B Non-Residents




Education Levels

Graduate or professional degree

Bachelor's dgree

Associate's degree

Some college, no degree
High school grad or GED

9-12, no diploma
Less than 9th Grade

10 20

I Resident W Non-Resident




Registered Voter in the area

Yes No

@ Resident m Non-Resident




Single, no children

Single, with children

Single, children no
longer living at home

Couple, no children

Couple, with children

Couple, children no
longer at home

Other

Family Status

10 20 30

O Resident B Non-Resident




Part time employed
Full time employed
Retired

Looking for work
Self Employed
Other

Employment Status

10 20

O Resident B Non-Resident




Second
Homeowners

- G

—

3

X
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How often are second
homeowners here?

0.25 FTHE Usage by Season
(% Occupied or

Full Time
Household
Equivalency)

Dec-Mar  Apr-Jun  July-Aug Sept-Nov












End of Initial
« Survey Data
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Economic Base Analysis

Outside Basic Jobs
dollars

Local

economy

{, ]
Multiplier
effect

Secondary
Jobs




Where do the outside dollars
come from?

“Drivers”

Qutside
dollars

—
e Second Homes

e Winter Visitors

e Summer Visitors
e Resident Income

e Other Drivers
N




How many outside dollars come In?

$2,000
» $1,800

$1,600
$1,400
$1,200
$1,000
$800
$600
$400
$200
$0

Eagle Grand Pitkin  Summit

Total: $5,303,000,000

©
O
©
—
o
o
AN
Y
o
7))
c
=
=

NWCCOG








Eagle, Grand, Pitkin and Summit Counties

Basic Jobs = 48,906

Resident
Income Other Drivers
14% 6%
Summer

Visitors
11% A

Second
Homes
44%

Winter
Visitors




Economic Base Analysis

Outside Basic Jobs
dollars

Local

economy

Secondary

Multiplier
Jobs

effect




What Is the multiplier effect?

35,000
30,000
25,000
20,000
15,000
10,000

H Secondary
Jobs

m Basic Jobs




What are the Secondary jobs?

e Industries have jobs with both basic and
secondary components
— Basic component — outside $
— Secondary - is multiplier or re-circulated $

Accomodations Local Government
75% Basic

94%

Secondary
Eagle County 2002 Data




Eagle, Grand, Pitkin and Summit Counties

Total Jobs = 82,333

Resident
Income
16% 7%

Other Drivers

Summer

Visitors
11%

Second
Homes
39%

Winter
Visitors







Where do we go from here?

e Second Home Study — Phase |l
— Topics needing follow-up
‘*Re-analyzing the property records in 2006 -
Conversion of units

‘*Analyze economic changes related to the trend of
second homeowners retiring to the area

<«Create “panels” within existing respondent
groups to analyze spending patterns, trends and
attitudes

<«*Updating both the survey and the economic
analysis to measure changes

<Perspectives, If not forecasts, on each of the
drivers

NWCCOG
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Survey Instrument



2003 Mountain Resort
Homeowners Survey

COUNCIL OF GOVERNMENTS

Communities in the mountain resort areas of North- alel-lplele -
west Colorado are very interested in receiving input g [ ] FULL TIME RESIDENTS ONLY:
from homeowners, both those who live in the area 133 [=]| All other respondents please skip
full-time (Locals) and those who visit the area on a T — to Question # 5
more limited basis (Second Homeowners), Please a2 ][« ]"
fill out this survey and return it by Monday, April
21, 2003. All responses will remain confidential.
Please note the numerals in parentheses are for 3. Why do you live in this area? (Please check all that
tabular purposes only. Feel free to skip any ques- apply)
tions that do not apply to you. Thank you, your help I 1 was born here (1)
is greatly appreciated! O To be with family (2)
I To be with spouse (3)
- - [ To be with friends (4)
Designated Residence: [J Employment opportunities (5)
. [0 For the recreational amenities (6)
For thg purposes of this survey, p/.ease answer tf_le 0O c here looking f | to retire (7
questions based on your ownership of the following ame here looking for a place to retire (7)
residential unit: O More affordable than other mountain resorts (8)
[ Climate (9)
LI Winters (10)
0 Summers (11)
] Scenery (12)
[J Small town atmosphere (13)
[J Proximity to Front Range (14)
O Proximity to airport (15)
[ Friendliness (16)
1. Do you consider this residence to be your: (Please O Other: (17)
check all that apply)
[J Primary residence (1)
[J Second home (for personal or rental use) (2)
Ll Other: (3) 4. Where do you see yourself living in the next 5-10 years?
(Please check all that apply.)
[0 Samearea (1)
[ Relocated to warmer climate (2)
2. How long have you lived and/or owned property in this [ Relocated to lower altitude (3)
area? (Not just the designated residence.) [ Relocated to less expensive area (4)
] Less than one year (1) [ Relocated closer to relatives(5)
O 1-2 years (2) [ Relocated closer to job (6)
L 3-5years (3) L] Relocated for financial reasons (7)
O 6-10 years (4) [0 Relocated for educational opportunities (8)
L1 11-20 years (5) [l Relocated to area with more amenities (9)
1 21 or more years (6) I Other: (10)

Northwest Colorado Council of Governments P.O. Box 2308 Silverthorne, CO 80498 1



Community Input

5. Please let the Local Government
officials for your Designated
Residence know how important the

following issues are to you:

"I"al""
Sy ALL
0 - RESPONDENTS

Please use the following scale:

Very Important

»

Not Important

<

7.

Please circle the number for the code
which represents where you shop for
the following goods the majority of
the time. (Please circle only one

Where do you normally shop for
the following goods while you are
in the Designated Residence?

Please use the following codes:

choice.)
1 = Locally - (0-10 miles
of residence)
2 = Regionally (11-29 miles

3 = Extended Region —(30+ miles

4 = Front Range (Denver area)
5 = Mail-Order/Internet

of residence)

of residence)

1 2 3 4 5 6 = None of the above
A. Local economy: 1 2 3 4 5 ‘(\ o“e
B. Local workforce housing opportunities: A& 'zP
1 2 3 4 5 \~\ D% <® o »&\
. L2 \A & (\ Qg’ S
C. Recreational opportunities: g Qfo\ $0(\
1 2 3 4 5 .
D. Transportation infrastructure: 1 2 3 4 5 6 a.Groceries
1 2 3 4 5 1 2 3 4 5 6 b.Prescriptions
E. Public transportation: 123 45 6 c.Clothing
1 2 3 4 5 12 3 4 5 6 d Sports/
F. Wildland fire mitigation: Recreational Equipment
1 2 3 4 5 12 3 45 6 e.Household
G. Health care services: Furnishings
1 2 3 4 5 1 2 3 4 5 6 f.Appliances
H. Education(K-12): 1 2 3 4 5| 1 2 3 4 5 6 g. Office Supplies
I. Adulteducation: 1 2 3 4 5| 123 4 5 6 h. Hardware/
J. Arts & Culture 1 2 3 4 5 Building Supplies
K. Water Quality/Quantity: 123 456 iGarden
1 2 4 5 Supplies
L. Wildlife habitat: 1 2 4 5| 123456 j Automobiles
M. Scenic/visual quality: 12 3 45 6 k. Entertainment/
1 2 3 4 5 Restaurants
N. Parks/trail systems: 1 2 3 4 5
0. Air quality: 1 2 3 4 5
P. Other: 1 2 3 4 5

Please prioritize your top three items
by indicating the letter designation
from the list in #5:

Northwest Colorado Council of Governments

While in the designated residence,
for items that can be purchased in
the local community, please
estimate the % of goods that you and
your family members purchase
locally?

0-19% (1)
20-39% (2)
40-59% (3)
60-79% (4)
80-100% (5)

ooOoono

P.O. Box 2308 Silverthorne, CO 80498

Demographics

9. Are you a registered voter in this
residence?

OYes (1) ONo (2)

10. Family Status:

[ Single, no children (1)

[ Single, with children (2)

[0 Single, children no longer at home (3)
O Couple, no children (4)

[ Couple, with children (5)

[ Couple, children no longer at home (6)
[0 Other(7)

11. What is your age?

[J under 20 (1) [045-54 (5)
0020 - 24 (2) O 55 - 64 (6)
0 25 - 34 (3) 065 - 74 (7)
0 35 - 44 (4) O Over 75 (8)
12. Sex

OOMale (1) [0 Female (2)
13. Ethnicity:

O Black/African American (1)

[0 Hispanic Origin (2)

O American Indian (3)

O Asian (4)

OO Pacific Islander (5)

O White (6)

O Other: (7)

14. What level of education have you
completed?

Less than 9" grade (1)

9" to 12" grade, no diploma (2)

High school graduate or GED (3)

Some college, no degree (4)

Associate’s degree (5)

Bachelor’s degree (6)

Graduate or professional degree (7)

OoOoOooooo

15. Please indicate if your Annual
Household Income is:
$0 — $14,999 (1)
$15,000 — 34,999 (2)
$35,000 — 49,999 (3)
$50,000 - 74,999 (4)
$75,000 - 99,999 (5)
$100,000 — $149,999 (6)
$150,000 -$199,999 (7)
$200,000-$299,999 (8)
$300,000-$499,999 (9)
$500,000-$999,999 (10)
1,000,000+ (11)

OooOoooOooooono



16.

OoOoOooooo I

—
®

OO0000O0O000O0O0 OOooOoood

What is your employment status?
(Please check all that apply.)
Part time employed (1)
Full time employed (2)
Retired (3)

Looking for work (4)
Self employed (5)
Other: (6)

ooOoood

= If the
o3[ designated
- residence is

AOBnnnc

EI*I1=[5 your primary

residence
please go to
Question #29.

What is the current use of your second
home property? (Please check all that
apply)

Full time rental (1)

Part time rental (2)

Owner use only (3)

Owner, friends and family use (4)
Corporate use (5)

No use (6)

Other: (7)

Which statements most accurately
reflect the reason(s) you bought this
property? (Please check all that
apply)

Recreational amenities (1)

Air and water quality (2)

Proximity to Ski Resort (3)
Friendliness (4)

Intend to retire here (5)

Intend to vacation here for years (6)
More affordable than other mountain
resorts (7)

Proximity to friends and/or family (8)
Investment potential (9)

Rental income (10)

Climate (11)

Small town atmosphere (12)
Proximity to Front Range (13)
Proximity to airport (14)
Scenery/surroundings (15)

Other: (16)

Please rank your top three reasons by
indicating the number designation from
the list in #18.

#1.
#2.
#3. .

Northwest Colorado Council of Governments

20. Where is your primary residence

located? (City and State only)

21. Do you have additional residences?

OYes (1) O No(2)

If yes, please list where they are
located: (City and State only)

22.
typically use to get from home to the
Designated Residence? (Please
check all that apply)

Train (1)

Air (Commercial) (2)
Air (Private) (3)
Rental Car (4)
Personal vehicle (5)
Bus or van (6)

Taxi (7)

Other: (8)

oo

ooooono

23. Please estimate the total usage in

days of the designated residence for

the past 12 months. (Include your
visits, short and long term rentals,
friends and family usage, etc.)
None (1)

0-7 (2)

8-14 (3)

15-29 (4)

30-59 (5)

60 -89 (6)

90-119 (7)

120 - 299 (8)

300+ (9)
Other: (10)

oo

oooooood

24. Of the time indicated in #23 please
estimate the usage by season.
(Total percent should add up to 100%)

%
%
%
%
100%

December — March
April — June

July - August

Sept. — November
Total

P.O. Box 2308 Silverthorne, CO 80498

Which modes of transportation do you

25.

26.

27.

OO0 O O OOooodo O

In the past 12 months, have you rented
out your residence when you are not
using it?
O No(1)
O Yes (2

If yes, for approximately how many
days?

Do you use a professional property
management and/or rental company to
manage your designated residence?
O No (1)

O Yes(2)

In the future, do you expect to spend
more or less time at your residence?
0 More (1) O Less (2)

[0 About the same (3)

. Which of the following statements most

accurately reflects your intended future
use of your residence/property:
(Please check all that apply)
Increase my personal use of the
residence/property (1)

Increase use by friends and family (2)
Maintain current use (3)

Decrease current use (4)

Sell the residence/property (5)

Use the residence as a full time rental
unit (6)

Use the residence as a part time rental
unit (7)

Retire to the area and use as
retirement residence (8)

Renovate the residence (9)

Become a full time resident (10)

Other: (11)

Please turn page to com-
plete last page of survey.

>
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29. Government Services and Facilities:

During the past 12 months please indicate the
frequency of use that you (and people visiting

and/or living with you) have utilized for the
following community services.

A. Police 1 2 3 4

Please use the following scale:

Never Use Use Frequently

< >

1 2 3 4 5

B. Emergency Medical

1 2 3 4
C. Medical Services 1 2 3 4
D. Animal Control 1 2 3 4
E. Fire Services 1 2 3 4
F. Court Services 1 2 3 4
G. Public Transportation

1 2 3 4
H. Parks 1 2 3 4
I. Library Services 1 2 3 4
J. RecreationCenter 1 2 3 4
K. Building/Planning Services

1 2 4
L. Open Space/Trails 1 2 3 4
M. Housing Services 1 2 4
N. Senior Citizen Services

1 2 3 4
O. Youth Services 1 2 3 4
P. Division of Wildlife 1 2 3 4
Q. Education(K-12) 1 2 3 4
R. Adult Education 1 2 3 4
S. Arts/Culture 1 2 3 4
T. Museums 1 2 3 4
U. Performing Arts 1 2 3 4
30. How do you find out about community

events and issues? (Please check all
that apply.)

O Local newspaper (1)
O Internet (2)
[0 Radio (3)
O Chamber of Commerce (4)
[J Visitor Center (5)
O Local television station (6)
O Post office postings (7)
O Public building postings (8)
[0 Word of mouth (9)
O Senior Center Newsletter (10)
O Other: (11)

Northwest Colorado Council of Governments

RESPONDENTS

5

(3,3, 3, 0] uaoun

(3,0 3 |

o gouaaogo

w
-

OO0O0OOO0O00O0OooooOoOod

What recreational activities do you
participate in while in the area? (Please
check all that apply)

Playgrounds (1)

Picnic Areas (2)

Walking/Jogging (3)

Mountain Biking (4)

Nordic Skiing (5)

Downhill Skiing (6)

Snowboarding (7)

In-line skating (8)

Ice (hockey or skating) (9)

Fishing (10)

Golf (11)

Sailing/Boating (12)

Hiking (13)

Swimming (14)

Tennis (15)

Other: (16)

How involved are you with local public
issues and community groups? (While in
your designated residence.)

Please use the following scale:

Not Involved Very Involved

< n
« L

1 2 3 4 5

33.

mTmoow>

Church/Spiritual 1
Environmental 1
Arts/Culture 1
Civic Organizations 1
Political Orgs. 1
Other:

NNMNMDNDNMDDN
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Would you like to be more involved?
O Yes(1) O No(2)

Thank you for filling out this
survey. Please return it to the
Northwest Colorado Council
of Governments (NWCCOG)
in the stamped self-
addressed envelope pro-
vided.

NWCCOG
P.O. Box 2308
Silverthorne, CO 80498

Project #19:

P.O. Box 2308 Silverthorne, CO 80498

Assessment

the following characteristics of the
town or area in which your desig-
nated residence is located?

34. What is your current assessment of

Please use the following scale:

Very Poor Very Good

< »

1 2 3 4 5

A. Sense of community:

1 2 3 4
B. Appearance of town:

1 2 3 4
C. Opportunities to attend cultural
events:

1 2 3 4
D. Parks, trails and open space:

1 2 3 4
E. Shopping opportunities:

1 2 3 4
F. Public safety 1 2 3 4
G. Recreation opportunities

1 2 3 4
H. Job opportunites 1 2 3 4

l. Affordable housing opportunities:

1 2 3 4
J. Health Services 1 2 3 4
K. Education (K-12) 1 2 3 4
L. Adult Educaton 1 2 3 4
M. Traffic 1 2 3 4
N. Transportation 1 2 3 4
0. Other: 1 2 3 4

(3, S,
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35. Please use this space to share any
suggestions or recommendations you
have regarding the community.




Survey Results



NWCCOG 2003 Mountain Resort Homeowners Survey

Full Tabulation

1346 Eligible Respondents (Match Category & Respondent ID)
1346 Respondents Answered Question # 1

A. County

293| 21.77%|Eagle
397 29.49%|Grand
269| 19.99%|Pitkin
387 28.75%|Summit
0 0.00%]|Other
0 0.00%]|Missing Cases

1343 Respondents Answered Question # 2

B. Town

NWCCOG

21 1.56%]|Avon
17 1.27%|Basalt
15 1.12%|Eagle
13 0.97%|Gypsum
3 0.22%|Minturn
3 0.22%|Red Cliff
88 6.55%|Vall
141] 10.50%|Eagle-Blank
14 1.04%|Fraser
15 1.12%|Granby
33 2.46%|Grand Lake
11 0.82%]|Hot Sulphur Springs
13 0.97%|Kremmling
58 4.32%|Winter Park
252 18.76%|Grand-Blank
100 7.45%|Aspen
86 6.40%|Snowmass Village
73 5.44%|Pitkin-Blank
11 0.82%|Blue River
64 4.77%|Breckenridge
19 1.41%|Dillon
36 2.68%|Frisco
4 0.30%]|Silverthorne
253| 18.84%|Summit-Blank
3 0.22%]|Missing Cases

2003 Mountain Resort Homeowners Survey




1339 Respondents Answered Question # 3

C. Value
169| 12.62%|<100,000
432| 32.26%|100-199,999
267 19.94%(200-299,999
120 8.96%[300-399,999
85 6.35%(400-499,999
57 4.26%]500-599,999
30 2.24%)600-699,999
22 1.64%]700-799,999
20 1.49%800-899,999
13 0.97%(900-999,999
73 5.45%]1,000-1,999,999
45 3.36%]2,000-4,999,999
6 0.45%|5,000,000+
7 0.52%|Missing Cases

1321 Respondents Answered Question # 4

D. Square Footage

370] 28.01%]|<1000
532| 40.27%)|1000-1999
253| 19.15%|2000-2999
101 7.65%]3000-3999
34 2.57%)]4000-4999
20 1.51%|5000-5999
6 0.45%]6000-6999
5 0.38%]7000+
25 1.86%|Missing Cases

1343 Respondents Answered Question # 5

E. Second Home

807 60.09%|Yes
536 39.91%[No
3 0.22%]|Missing Cases
1345 Respondents Answered Question # 6
F. Type
730] 54.28%]Single Family Residence
582| 43.27%]|Condo
16 1.19%|Duplex/Triplex
16 1.19%|Mobile Home
1 0.07%]|Other
1 0.07%]|Missing Cases

NWCCOG

2003 Mountain Resort Homeowners Survey




1339 Respondents Answered Question # 7

G. Year Built
76 5.68%|before 1960
118 8.81%]1960-1969
407| 30.40%|1970-1979
323 24.12%[1980-1989
369] 27.56%)|1990-1999
46 3.44%(2000+
7 0.52%]|Missing Cases
1296 Respondents Answered Question # 8
1. Residency
531] 40.97%]|Primary residence
721] 55.63%]|Second home (for personal or rental use)
57 4.40%|Other:
50 3.71%]|Missing Cases

1299 Respondents Answered Question # 9

2. Lived in area?

6 0.46%]|Less than one year
82 6.31%]1-2 years
215| 16.55%]3-5 years
234| 18.01%]6-10 years
378] 29.10%]|11-20 years
387| 29.79%]|21+ years
47 3.49%]|Missing Cases

871 Respondents Answered Question # 10

3. Why live in area?

44 5.05%|I was born here
133| 15.27%|To be with family
119 13.66%|To be with spouse
143| 16.42%|To be with friends
229| 26.29%|Employment opportunities
624| 71.64%]|For the recreational amenities
124| 14.24%]|Came here looking for a place to retire
92| 10.56%]|More affordable than other mountain resorts
385| 44.20%|Climate
420 48.22%|Winters
529] 60.73%|Summers
555| 63.72%]|Scenery
483| 55.45%|Small town atmosphere
165| 18.94%]|Proximity to Front Range
92| 10.56%]Proximity to airport
253| 29.05%|Friendliness
94| 10.79%]|Other
475] 35.29%]|Missing Cases

NWCCOG
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886 Respondents Answered Question # 11
4. Future plans

687| 77.54%|Same area

114| 12.87%]|Relocated to warmer climate

56 6.32%|Relocated to lower altitude

114 12.87%|Relocated to less expensive area

35 3.95%|Relocated closer to relatives

12 1.35%|Relocated closer to job

64 7.22%|Relocated for financial reasons

22 2.48%|Relocated for educational opportunities

28 3.16%|Relocated to area with more amenities

80 9.03%|Other

460| 34.18%]|Missing Cases

1301 Respondents Answered Question # 12
5A. Local economy

22 1.69%|1 Not Important

56 4.30%]|2

244] 18.75%|3

419] 32.21%|4

560 43.04%]|5 Very Important

45 3.34%]|Missing Cases

1249 Respondents Answered Question # 13
5B. Workforce housing

133] 10.65%]|1 Not Important

161] 12.89%]|2

416] 33.31%]3

291| 23.30%|4

248| 19.86%|5 Very Important

97 7.21%]|Missing Cases

1309 Respondents Answered Question # 14
5C. Recreational opportunities:

20 1.53%|1 Not Important

36 2.75%]|2

135| 10.31%]3

363| 27.73%|4

755 57.68%]|5 Very Important

37 2.75%|Missing Cases

1280 Respondents Answered Question # 15
5D. Trans. infrastructure

69 5.39%]|1 Not Important

147] 11.48%]2

331] 25.86%]|3

392 30.63%|4

341 26.64%]|5 Very Important

66 4.90%|Missing Cases

NWCCOG 2003 Mountain Resort Homeowners Survey



1285 Respondents Answered Question # 16
5E. Public transportation

131] 10.19%]|1 Not Important

194 15.10%|2

341 26.54%|3

331 25.76%|4

288| 22.41%|5 Very Important
61 4.53%|Missing Cases

1283 Respondents Answered Question # 17

5F. Wildland fire mitigation
35 2.73%|1 Not Important
78 6.08%|2
241 18.78%]|3
363 28.29%|4
566 44.12%|5 Very Important
63 4.68%|Missing Cases

1290 Respondents Answered Question # 18
5G. Health care services:

38 2.95%|1 Not Important
66 5.12%|2

295| 22.87%|3

413| 32.02%|4

478| 37.05%]|5 Very Important
56 4.16%|Missing Cases

1254 Respondents Answered Question # 19

5H. Education (K-12):

234| 18.66%]|1 Not Important

172 13.72%|2

287| 22.89%]|3

210 16.75%|4

351 27.99%|5 Very Important
92 6.84%]|Missing Cases

1270 Respondents Answered Question # 20

51. Adult education:

219| 17.24%]|1 Not Important

232| 18.27%]|2

422| 33.23%]|3

259| 20.39%|4

138| 10.87%|5 Very Important
76 5.65%|Missing Cases

NWCCOG
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1277 Respondents Answered Question # 21
5J. Arts & Culture:

86 6.73%]|1 Not Important

116 9.08%|2

367| 28.74%|3

410] 32.11%|4

298| 23.34%|5 Very Important

69 5.13%]|Missing Cases

1280 Respondents Answered Question # 22
5K. Water Quality/Quantity:

14 1.09%|1 Not Important

14 1.09%]2

81 6.33%|3

338| 26.41%|4

833| 65.08%]|5 Very Important

66 4.90%|Missing Cases

1294 Respondents Answered Question # 23
5L. Wildlife habitat:

21 1.62%]|1 Not Important

40 3.09%|2

172]  13.29%|3

407] 31.45%|4

654 50.54%|5 Very Important

52 3.86%|Missing Cases

1288 Respondents Answered Question # 24
5M. Scenic/visual quality:

10 0.78%]|1 Not Important

11 0.85%|2

71 5.51%|3

331] 25.70%|4

865 67.16%|5 Very Important

58 4.31%|Missing Cases

1299 Respondents Answered Question # 25
5N. Parks/trail systems:

23 1.77%|1 Not Important

34 2.62%]|2

145] 11.16%]3

424| 32.64%|4

673 51.81%|5 Very Important

47 3.49%]|Missing Cases

2003 Mountain Resort Homeowners Survey



NWCCOG

1295 Respondents Answered Question # 26

50. Air quality:
12 0.93%]|1 Not Important
9 0.69%|2
62 4.79%|3

310] 23.94%|4

902 69.65%|5 Very Important

51 3.79%]|Missing Cases

121 Respondents Answered Question # 27

5P. Other:
0 0.00%]1 Not Important
3 2.48%|2
11 9.09%|3

13] 10.74%|4

94| 77.69%]5 Very Important

1225] 91.01%]|Missing Cases

1214 Respondents Answered Question # 29
6A. First Item

295| 24.30%|Local economy:

22 1.81%|Local workforce housing opportunities:

276| 22.73%]|Recreational opportunities:

22 1.81%|Transportation infrastructure:

9 0.74%|Public transportation:

50 4.12%|Wildland fire mitigation:

61 5.02%|Health care services:

71 5.85%|Education (K-12)

0 0.00%|Adult education:

10 0.82%|Arts & Culture:

94 7.74%|Water Quality/Quantity:

64 5.27%|Wildlife habitat:

127] 10.46%]|Scenic/visual quality:

37 3.05%|Parks/trail systems:

53 4.37%|Air quality:

25 2.06%|Other

132 9.81%]|Missing Cases

2003 Mountain Resort Homeowners Survey



1213 Respondents Answered Question # 30

6B. 2nd Item
64 5.28%|Local economy:
35 2.89%|Local workforce housing opportunities:
160| 13.19%]|Recreational opportunities:
27 2.23%| Transportation infrastructure:
22 1.81%|Public transportation:
73 6.02%|Wildland fire mitigation:
92 7.58%[Health care services:
55 4.53%|Education (K-12)
4 0.33%|Adult education:
44 3.63%|Arts & Culture:
182| 15.00%|Water Quality/Quantity:
85 7.01%|Wildlife habitat:
179 14.76%|Scenic/visual quality:
104 8.57%|Parks/trail systems:
84 6.92%|Air quality:
9 0.74%]|Other
133 9.88%|Missing Cases
1206 Respondents Answered Question # 31
6C. 3rd Item
82 6.80%|[Local economy:
19 1.58% |Local workforce housing opportunities:
103 8.54%|Recreational opportunities:
35 2.90%| Transportation infrastructure:
35 2.90%|Public transportation:
62 5.14%|Wildland fire mitigation:
84 6.97%|Health care services:
41 3.40%|Education (K-12)
4 0.33%|Adult education:
53 4.39%|Arts & Culture:
127| 10.53%|Water Quality/Quantity:
96 7.96%|Wildlife habitat:
179 14.84%|Scenic/visual quality:
127| 10.53%|Parks/trail systems:
147]  12.19%|Air quality:
16 1.33%|Other
140| 10.40%]|Missing Cases

1313 Respondents Answered Question # 32

7a. Groceries

986 80.50%|Locally (0-10)
155| 12.70%]|Regionally (11-29)
31 2.50%|Extended Region (30+)
69 5.60%|Front Range
0 0.00%]|Mail-Order/Internet
1 0.10%]|None of the above
33 2.45%|Missing Cases

NWCCOG
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1281 Respondents Answered Question # 33

7b. Prescriptions

745] 62.30%]Locally (0-10)

96 8.00%[Regionally (11-29)

23 1.90%|Extended Region (30+)
155| 13.00%]|Front Range

87 7.30%]|Mail-Order/Internet

95 7.90%]|None of the above

65 4.83%|Missing Cases

1282 Respondents Answered Question # 34

7c. Clothing
284| 23.70%]|Locally (0-10)
196| 16.40%]|Regionally (11-29)
173] 14.40%]|Extended Region (30+)
394| 32.90%]|Front Range
111 9.30%]|Mail-Order/Internet
75 6.30%]|None of the above
64 4.75%|Missing Cases

1270 Respondents Answered Question # 35

7d. Sports/Rec. Equipment

523| 44.10%]Locally (0-10)
175 14.80%]|Regionally (11-29)
134] 11.30%]|Extended Region (30+)
269| 22.70%]|Front Range
59 5.00%]|Mail-Order/Internet
47 4.00%|None of the above
76 5.65%|Missing Cases

1285 Respondents Answered Question # 36

7e. Household Furnishings

303 17.40%|Locally (0-10)
216| 18.00%]|Regionally (11-29)
218| 18.20%]|Extended Region (30+)
382 31.90%|Front Range
20 1.70%|Mail-Order/Internet
69 5.80%]|None of the above
61 4.53%|Missing Cases

1281 Respondents Answered Question # 37

7f. Appliances

412| 36.40%]|Locally (0-10)

171] 15.10%|Regionally (11-29)

121] 10.70%]|Extended Region (30+)
230| 20.30%]|Front Range

56 5.00%]|Mail-Order/Internet
151 13.40%]|None of the above

65 4.83%|Missing Cases

2003 Mountain Resort Homeowners Survey




1210 Respondents Answered Question # 38

7g. Office Supplies

703| 58.60%|Locally (0-10)
200] 16.70%]|Regionally (11-29)
119 9.90%|Extended Region (30+)
172] 14.30%]|Front Range
4 0.30%]|Mail-Order/Internet
26 2.20%|None of the above
136] 10.10%]|Missing Cases

1284 Respondents Answered Question # 39

7h. Hardware/Building Supplies
501] 44.10%]Locally (0-10)
213| 18.70%]|Regionally (11-29)
120] 10.60%]|Extended Region (30+)
165| 14.50%]|Front Range
7 0.60%]|Mail-Order/Internet

146| 12.80%]|None of the above

62 4.61%|Missing Cases

1218 Respondents Answered Question # 40

7i. Garden Supplies

81 7.00%]|Locally (0-10)

72 6.30%]|Regionally (11-29)
169| 14.70%]|Extended Region (30+)
540| 47.00%]|Front Range

13 1.10%|Mail-Order/Internet
280| 24.30%]|None of the above
128 9.51%|Missing Cases

1230 Respondents Answered Question # 41

7j. Automobiles

836 68.70%|Locally (0-10)
264| 21.70%|Regionally (11-29)
94 7.70%|Extended Region (30+)
67 5.50%|Front Range
5 0.40%]|Mail-Order/Internet
5 0.40%]|None of the above
116 8.62%]|Missing Cases

1302 Respondents Answered Question # 42
7k. Entertainment/Restaurants

168| 14.00%|Locally (0-10)

168| 14.00%]|Regionally (11-29)

173] 14.50%]|Extended Region (30+)
224| 18.70%]|Front Range
337| 28.20%]|Mail-Order/Internet
299| 25.00%]|None of the above

44 3.27%]|Missing Cases

NWCCOG
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1283 Respondents Answered Question # 43

8. Shopping %

186 14.50%|0-19%
189| 14.73%|20-39%
233| 18.16%|40-59%
359| 27.98%)|60-79%
320| 24.94%]80-100%
63 4.68%|Missing Cases

1327 Respondents Answered Question # 44
9. Registered voter

558| 42.05%]|Yes
769| 57.95%]|No
19 1.41%|Missing Cases

1328 Respondents Answered Question # 45
10. Family Status:

134] 10.09%]Single, no children
36 2.71%|Single, with children
79 5.95%|Single, children no longer at home
216| 16.27%]|Couple, no children
326| 24.55%]|Couple, with children
523| 39.38%|Couple, children no longer at home
31 2.33%|Other
18 1.34%|Missing Cases

1336 Respondents Answered Question # 46

11. Age

0 0.00%]|under 20
3 0.22%(20-24
57 4.27%|25-34
184| 13.77%|35-44
359 26.87%|45-54
428| 32.04%|55-64
222| 16.62%|65-74
96 7.19%|Over 75
10 0.74%]|Missing Cases

1323 Respondents Answered Question # 47

12. Sex

813 61.45%|Male
550 41.57%]|Female
23 1.71%|Missing Cases

2003 Mountain Resort Homeowners Survey
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318 Respondents Answered Question # 48
13. Ethnicity:

2 0.15%|Black/African American
25 1.90%|Hispanic Origin
6 0.46%|American Indian
8 0.61%|Asian
1 0.08%|Pacific Islander
1262| 95.75%|White
18 1.37%)|Other:
28 2.08%|Missing Cases

1339 Respondents Answered Question # 49

14. Education
4 0.30%|Less than 9th grade
8 0.60%]9th to 12th grade, no diploma
88 6.57%]|High school graduate or GED
190| 14.19%]|Some college, no degree
54 4.03%|Associate's degree
491| 36.67%]|Bachelor's degree
534| 39.88%]|Graduate or professional degree
7 0.52%|Missing Cases

1152 Respondents Answered Question # 50

15. Income

7 0.61%]$0-14,999

73 6.34%|$15,000 - 34,999
106 9.20%|$35,000 - 49,999
192] 16.67%]|$50,000 - 74,999
168| 14.58%($75,000 - 99,999
211]  18.32%]|$100,000 - 149,999
105 9.11%]150,000 - 199,999
109 9.46%]200,000 - 299,999

84 7.29%]300,000 - 499,999

60 5.21%]500,000 - 999,999

38 3.30%]1,000,000+
194| 14.41%]|Missing Cases

1331 Respondents Answered Question # 51

16. Emplo

ment status

116 8.72%|Part time employed
554| 41.62%]Full time employed
398 29.90%|Retired

28 2.10%|Looking for work
293| 22.01%|Self employed

39 2.93%|Other

15 1.11%|Missing Cases

NWCCOG

2003 Mountain Resort Homeowners Survey
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806 Respondents Answered Question # 52

17. Current use

133 16.50%|Full time rental
239 29.65%|Part time rental
173| 21.46%]|Owner use only
378| 46.90%]|Owner, friends and family use
9 1.12%|Corporate use
2 0.25%]|No use
19 2.36%|Other:
540] 40.12%]|Missing Cases

803 Respondents Answered Question # 53

18. Bought property

639 79.58%|Recreational amenities
294| 36.61%|Air and water quality
568 70.73%|Proximity to Ski Resort
226| 28.14%|Friendliness
143| 17.81%]Intend to retire here
501] 62.39%]Intend to vacation here for years
176] 21.92%|More affordable than other mountain resorts
125 15.57%|Proximity to friends and/or family
394| 49.07%]Investment potential
197| 24.53%]|Rental income
298| 37.11%]Climate
332| 41.34%|Small town atmosphere
206| 25.65%]|Proximity to Front Range
79 9.84%|Proximity to airport
553| 68.87%]|Scenery/surroundings
62 7.72%]|Other:
543] 40.34%]|Missing Cases

750 Respondents Answered Question # 54

19A. 1st Reason

198| 26.40%|Recreational amenities
15 2.00%|Air and water quality
182| 24.27%|Proximity to Ski Resort
4 0.53%|Friendliness
28 3.73%|Intend to retire here
68 9.07%|Intend to vacation here for years
15 2.00%|More affordable than other mountain resorts
16 2.13%|Proximity to friends and/or family
76| 10.13%]Investment potential
14 1.87%|Rental income
14 1.87%|Climate
13 1.73%|Small town atmosphere
16 2.13%|Proximity to Front Range
1 0.13%|Proximity to airport
68 9.07%|Scenery/surroundings
22 2.93%|Other:
596| 44.28%]|Missing Cases

NWCCOG

2003 Mountain Resort Homeowners Survey
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743 Respondents Answered Question # 55

19B. 2nd Reason

116] 15.61%

Recreational amenities

Air and water quality

Proximity to Ski Resort

Friendliness

Intend to retire here

Intend to vacation here for years

More affordable than other mountain resorts

28 3.77%
122| 16.42%
12 1.62%
23 3.10%
116] 15.61%
25 3.36%
24 3.23%

Proximity to friends and/or family

61 8.21%

Investment potential

54 7.27%

Rental income

15 2.02%

Climate

29 3.90%

Small town atmosphere

Proximity to Front Range

Proximity to airport

Scenery/surroundings

15 2.02%
6 0.81%
90 12.11%
7 0.94%

Other:

603| 44.80%

Missing Cases

723 Respondents Answered Question # 56

19C. 3rd Reason

Recreational amenities

Air and water quality

Proximity to Ski Resort

Friendliness

Intend to retire here

Intend to vacation here for years

92 12.72%
15 2.07%
51 7.05%
19 2.63%
18 2.49%
85| 11.76%
27 3.73%

More affordable than other mountain resorts

21 2.90%

Proximity to friends and/or family

Investment potential

Rental income

Climate

Small town atmosphere

Proximity to Front Range

Proximity to airport

Scenery/surroundings

91 12.59%
34 4.70%
34 4.70%
57 7.88%
41 5.67%
8 1.11%
125 17.29%
6 0.83%

Other:

623| 46.29%

Missing Cases

810 Respondents Answered Question # 58

21. Additional residences

324| 40.00%

Yes

486] 60.00%

No

536] 39.82%

Missing Cases

NWCCOG 2003 Mountain Resort Homeowners Survey
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804 Respondents Answered Question # 60

22. Transportation mode

10 1.40%]|Train
287| 39.80%|Air (Commercial)
27 3.70%|Air (Private)
100 13.90%|Rental car
539| 74.80%]|Personal vehicle
23 3.20%|Bus or van
9 1.20%| Taxi
0 0.00%|Other

542) 40.27%

Missing Cases

801 Respondents Answered Question # 61

23. Total usage

40 4.99%|None
41 5.12%|0-7
58 7.24%|8-14
98| 12.23%]|15-29

163| 20.35%

30-59

120| 14.98%]60-89
98] 12.23%(90-119
133] 16.60%]120-299
49 6.12%|300+
10 1.25%|Other

545 40.49%

Missing Cases

803 Respondents Answered Question # 67

25. Rent

436] 54.30%

No

366 45.58%

Yes

310 38.61%

If yes, for how many days?

543 40.34%

Missing Cases

759 Respondents Answered Question # 68

26. Property management

401| 52.83%

No

358| 47.17%

Yes

587 43.61%

Missing Cases

798 Respondents Answered Question # 69

27. Future use (time)

346| 43.36%]|More
44 5.51%]|Less

410] 51.38%]|About the same
1 0.13%|Why?

548| 40.71%

Missing Cases

2003 Mountain Resort Homeowners Survey

15



803 Respondents Answered Question # 70
28. Future use: residence

362| 45.08%]Increase my personal use of the residence/property
207| 25.78%|Increase use by friends and family
359| 44.71%]|Maintain current use
11 1.37%|Decrease current use
79 9.84%)|Sell the residence/property
63 7.85%|Use the residence as a full time rental unit
129] 16.06%]|Use the residence as a part time rental unit
88| 10.96%|Retire to he area and use as retirement residence
85 10.59%|Renovate the residence
27 3.36%|Become a full time resident
6 0.75%/|Other:
543] 40.34%]|Missing Cases

884 Respondents Answered Question # 71

29A. Police
690| 78.05%]|1 Never Use
158| 17.87%|2
30 3.39%]3
2 0.23%|4
4 0.45%|5 Use Frequently
462| 34.32%]|Missing Cases

1263 Respondents Answered Question # 72
29B. Emergency Medical

817| 64.69%]|1 Never Use

251 19.87%]|2

144 11.40%|3
34 2.69%|4
17 1.35%|5 Use Frequently
83 6.17%]|Missing Cases

1274 Respondents Answered Question # 73
29C. Medical Services

508| 39.87%]|1 Never Use
284| 22.29%|2
294| 23.08%|3
109 8.56%|4
79 6.20%]|5 Use Frequently
72 5.35%]|Missing Cases

1246 Respondents Answered Question # 74

29D. Animal Control

1067| 85.63%]|1 Never Use
115 9.23%|2
45 3.61%|3
14 1.12%|4
5 0.40%|5 Use Frequently
100 7.43%]|Missing Cases

NWCCOG
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1249 Respondents Answered Question # 75
29E. Fire Services

1135] 90.87%]|1 Never Use
65 5.20%|2
23 1.84%|3
14 1.12%|4
12 0.96%|5 Use Frequently
97 7.21%]|Missing Cases

1247 Respondents Answered Question # 76
29F. Court Services

1081] 86.69%]|1 Never Use
104 8.34%|2
41 3.29%]3
13 1.04%|4
8 0.64%|5 Use Frequently
99 7.36%]|Missing Cases

1259 Respondents Answered Question # 77
29G. Public Transportation

543| 43.13%]|1 Never Use

240 19.06%|2

228| 18.11%]|3

125 9.93%|4

123 9.77%|5 Use Frequently
87 6.46%]|Missing Cases

1279 Respondents Answered Question # 78

29H. Parks

29I. Librar

187| 14.62%]|1 Never Use

171 13.37%|2

339| 26.51%|3

311 24.32%|4

271 21.19%|5 Use Frequently
67 4.98%|Missing Cases

1267 Respondents Answered Question # 79
Services

520| 41.04%]|1 Never Use

222 17.52%|2

227\ 17.92%|3

155| 12.23%|4

143] 11.29%]|5 Use Frequently
79 5.87%]|Missing Cases

NWCCOG
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1225 Respondents Answered Question # 80
29J. Recreation Center

581| 47.43%]|1 Never Use

170| 13.88%]|2

218| 17.80%]|3

141 11.51%|4

115 9.39%|5 Use Frequently
121 8.99%|Missing Cases

1245 Respondents Answered Question # 81
29K. Building/Planning Services

839| 67.39%]|1 Never Use
178| 14.30%|2
119 9.56%]3
61 4.90%|4
48 3.86%|5 Use Frequently
101 7.50%]|Missing Cases

1272 Respondents Answered Question # 82
29L. Open Space/Trails

150 11.79%]|1 Never Use

102 8.02%]2

276] 21.70%]|3

318| 25.00%|4

426| 33.49%|5 Use Frequently
74 5.50%]|Missing Cases

1230 Respondents Answered Question # 83
29M. Housing Services

1129] 91.79%]|1 Never Use
56 4.55%|2
26 2.11%|3
11 0.89%]4
8 0.65%|5 Use Frequently
116 8.62%|Missing Cases

1250 Respondents Answered Question # 84
29N. Senior Citizen Services

1129] 90.32%]|1 Never Use
62 4.96%|2
31 2.48%|3
11 0.88%|4
17 1.36%|5 Use Frequently
96 7.13%]|Missing Cases

NWCCOG
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1248 Respondents Answered Question # 85
290. Youth Services

1082| 86.70%]|1 Never Use
62 4.97%|2
49 3.93%|3
33 2.64%|4
22 1.76%|5 Use Frequently
98 7.28%]|Missing Cases

1252 Respondents Answered Question # 86
29P. Division of Wildlife

756] 60.38%]|1 Never Use

164| 13.10%|2

188| 15.02%|3
82 6.55%|4
62 4.95%|5 Use Frequently
94 6.98%]|Missing Cases

1244 Respondents Answered Question # 87
29Q. Education (K-12)

1059| 85.13%]|1 Never Use
22 1.77%|2
16 1.29%|3
16 1.29%|4
131] 10.53%]|5 Use Frequently
102 7.58%]|Missing Cases

1246 Respondents Answered Question # 88
29R. Adult Education

940| 75.44%]|1 Never Use
123 9.87%|2
118 9.47%|3
36 2.89%|4
29 2.33%]|5 Use Frequently
100 7.43%]|Missing Cases

1264 Respondents Answered Question # 89

29S. Arts/Culture

367| 29.03%]|1 Never Use

176] 13.92%|2

354 28.01%|3

216| 17.09%|4

1511 11.95%]|5 Use Frequently
82 6.09%|Missing Cases

2003 Mountain Resort Homeowners Survey
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1250 Respondents Answered Question # 90
29T. Museums

640! 51.20%|1 Never Use

266| 21.28%]|2

238| 19.04%]3

67 5.36%|4

39 3.12%|5 Use Frequently

96 7.13%]|Missing Cases

1275 Respondents Answered Question # 91
29U. Performing Arts

454 35.61%]|1 Never Use

199 15.61%]|2

281] 22.04%]3

208| 16.31%|4

133] 10.43%]|5 Use Frequently

71 5.27%]|Missing Cases

1309 Respondents Answered Question # 92
30.. Find out

1216 92.90%|Local Newspaper

223 17.04%]|Internet

423| 32.31%|Radio

126 9.63%|Chamber of Commerce

174 13.29%|Visitor Center

333| 25.44%]|Local television station

127 9.70%|Post office postings

128 9.78%|Public building postings

784 59.89%|Word of mouth

50 3.82%]|Senior Center Newsletter

92 7.03%|Other

37 2.75%|Missing Cases
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1315 Respondents Answered Question # 93

31. Recreational activities

322) 24.49%

Playgrounds

419 31.86%

Picnic areas

1053 80.08%

Walking/Jogging

630 47.91%

Mountain Biking

409] 31.10%

Nordic Skiing

1002] 76.20%

Downhill Skiing

224 17.03%

Snowboarding

94 7.15%

In-line skating

148 11.25%

Ice (hockey or skating)

539 40.99%

Fishing

535 40.68%

Golf

212| 16.12%

Sailing/Boating

1004| 76.35%

Hiking

368 27.98%

Swimming

220] 16.73%

Tennis

221 16.81%

Other

31 2.30%

Missing Cases

1280 Respondents Answered Question # 94

32A. Church/Spiritual

739 57.73%

1 Not Involved

182 14.22%|2
157 12.27%|3
89 6.95%|4
113 8.83%|5 very Involved

66 4.90%

Missing Cases

1255 Respondents Answered Question # 95

32B. Environmental

649 51.71%

1 Not Involved

234| 18.65%]|2
231 18.41%|3
90 7.17%|4
51 4.06%]|5 very Involved

91 6.76%

Missing Cases

1268 Respondents Answered Question # 96

32C. Arts/Culture

647] 51.03%

1 Not Involved

216] 17.03%]|2
236] 18.61%]3
103 8.12%|4
66 5.21%|5 very Involved

78 5.79%

Missing Cases
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1241 Respondents Answered Question # 97
32D. Civic Organizations

812| 65.43%]|1 Not Involved
186| 14.99%|2
126| 10.15%|3

70 5.64%|4

47 3.79%|5 very Involved
105 7.80%]|Missing Cases

1235 Respondents Answered Question # 98
32E. Political Organizations

985| 79.76%]|1 Not Involved
122 9.88%|2

71 5.75%|3

36 2.91%|4

21 1.70%]|5 very Involved
111 8.25%]|Missing Cases

351 Respondents Answered Question # 99

32F. Other

271| 77.21%]|1 Not Involved
9 2.56%|2
17 4.84%|3
16 4.56%|4

38| 10.83%]5 very Involved

995| 73.92%]|Missing Cases

1248 Respondents Answered Question # 101
33. More involved?

315] 25.24%|Yes
927 74.28%[No
18 1.44%|Other
98 7.28%]|Missing Cases

1248 Respondents Answered Question # 102
34A. Sense of community:

35 2.80%]|1 Very Poor
166 13.30%]|2
452| 36.22%|3
418| 33.49%|4
177] 14.18%]|5 Very Good
98 7.28%]|Missing Cases

1264 Respondents Answered Question # 103
34B. Overall appearance of town:

39 3.09%]1 Very Poor
126 9.97%|2
376] 29.75%]|3
504| 39.87%|4
219| 17.33%]|5 Very Good
82 6.09%|Missing Cases
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1239 Respondents Answered Question # 104
34C. Cultural events:

95 7.67%]|1 Very Poor
175 14.12%|2
342 27.60%|3
349 28.17%|4
278| 22.44%]|5 Very Good
107 7.95%]|Missing Cases

1254 Respondents Answered Question # 105

34D. Parks, trails, etc.

11 0.88%]|1 Very Poor
34 2.71%|2

193] 15.39%]|3

484| 38.60%|4

532| 42.42%]5 Very Good
92 6.84%]|Missing Cases

1272 Respondents Answered Question # 106

34E. Shopping

117 9.20%]|1 Very Poor

290| 22.80%]|2

427| 33.57%|3

295| 23.19%|4

143| 11.24%]|5 Very Good
74 5.50%]|Missing Cases

1216 Respondents Answered Question # 107
34F. Public safety

23 1.89%]|1 Very Poor
73 6.00%]2
337 27.71%|3
510 41.94%|4
273| 22.45%]|5 Very Good
130 9.66%|Missing Cases

1255 Respondents Answered Question # 108

34G. Recreation

12 0.96%]|1 Very Poor
21 1.67%|2

128| 10.20%|3

382| 30.44%|4

712] 56.73%]|5 Very Good
91 6.76%]|Missing Cases
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1055 Respondents Answered Question # 109

34H. Job opportunities

172] 16.30%]|1 Very Poor
292| 27.68%|2
408| 38.67%]|3
136] 12.89%|4

47 4.45%|5 Very Good
291] 21.62%]|Missing Cases

1052 Respondents Answered Question # 110

34l. Affordable housing

254| 24.14%]|1 Very Poor
398| 37.83%]|2
296| 28.14%|3

74 7.03%]4

30 2.85%|5 Very Good
294| 21.84%]|Missing Cases

1156 Respondents Answered Question # 111

34J. Health Services:

74 6.40%]|1 Very Poor
150 12.98%]|2
437] 37.80%]|3
363| 31.40%|4
132 11.42%]|5 Very Good
190| 14.12%]|Missing Cases

950 Respondents Answered Question # 112

34K. Education (K-12

83 8.74%]|1 Very Poor
65 6.84%|2
394 41.47%|3
274 28.84%|4
134 14.11%]|5 Very Good
396| 29.42%]|Missing Cases

945 Respondents Answered Question # 113

34L. Adult Education

91 9.63%]|1 Very Poor
156 16.51%]|2
439| 46.46%]|3
180 19.05%|4

79 8.36%]|5 Very Good
401] 29.79%]|Missing Cases
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1168 Respondents Answered Question # 114

34M. Traffic
114 9.76%]|1 Very Poor
243| 20.80%|2
503| 43.07%]|3
258| 22.09%|4
50 4.28%|5 Very Good
178| 13.22%]|Missing Cases

1125 Respondents Answered Question # 115

34N. Transportation

95 8.44%]|1 Very Poor
145 12.89%|2
395| 35.11%]3
331 29.42%|4
159| 14.13%]|5 Very Good
221] 16.42%]|Missing Cases

48 Respondents Answered Question # 116

340. Other
14| 29.17%]|1 Very Poor
8| 16.67%]|2
16| 33.33%]3
3 6.25%|4
7| 14.58%|5 Very Good
1298| 96.43%]|Missing Cases
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2003 Northwest Colorado Council of Governments Resort Homeowner Survey Results

Eagle Grand Pitkin Summit All
Resident 2nd Homeowner Resident 2nd Homeowner Resident 2nd Homeowner Resident 2nd Homeowner Resident 2nd Homeowner
160] 56.14% 112] 39.30% 128] 33.68% 240] 63.16% 123] 47.31% 129] 49.62% 120] 32.35% 240] 64.69% 531] 40.97% 721] 55.63%
[2B. Town

Avon 12| 7.55% 8| 7.21% 0| 0.00% 0| 0.00% 0| 0.00% 0| 0.00% 0| 0.00% 0| 0.00% 12| 2.26% 8 1.11%
Basalt 6] 3.77% 1| 0.90% 0| 0.00% 0| 0.00% 7| 5.69% 3| 2.33% 0| 0.00% 0| 0.00% 13|  2.45% 4 0.56%
Eagle 13| 8.18% 0| 0.00% 0| 0.00% 0| 0.00% 0| 0.00% 0| 0.00% 0| 0.00% 0| 0.00% 13| 2.45% 0 0.00%
Gypsum 12| 7.55% 1| 0.90% 0| 0.00% 0| 0.00% 0| 0.00% 0| 0.00% 0| 0.00% 0| 0.00% 12| 2.26% 1 0.14%
Minturn 2| 1.26% 1| 0.90% 0| 0.00% 0| 0.00% 0| 0.00% 0| 0.00% 0| 0.00% 0| 0.00% 2| 0.38% 1 0.14%
Red Cliff 3| 1.89% 0| 0.00% 0| 0.00% 0| 0.00% 0| 0.00% 0| 0.00% 0| 0.00% 0| 0.00% 3] 0.57% 0 0.00%
Vail 23| 14.47% 56| 50.45% 0| 0.00% 0| 0.00% 0| 0.00% 0| 0.00% 0| 0.00% 0[ 0.00% 23|  4.34% 56 7.79%
Eagle-Unincorporated 88| 55.35% 44| 39.64% 0| 0.00% 0| 0.00% 0| 0.00% 0[ 0.00% 0[ 0.00% 0[ 0.00% 88| 16.60% 44 6.12%
Fraser 0| 0.00% 0| 0.00% 6] 4.69% 6] 2.51% 0| 0.00% 0| 0.00% 0| 0.00% 0| 0.00% 6] 1.13% 6 0.83%
Granby 0| 0.00% 0| 0.00% 12| 9.38% 3] 1.26% 0| 0.00% 0| 0.00% 0| 0.00% 0| 0.00% 12| 2.26% 3 0.42%
Grand Lake 0| 0.00% 0| 0.00% 4 3.13% 24( 10.04% 0| 0.00% 0| 0.00% 0| 0.00% 0[ 0.00% 4  0.75% 24 3.34%
Hot Sulphur Springs 0| 0.00% 0| 0.00% 9| 7.03% 2| 0.84% 0| 0.00% 0| 0.00% 0| 0.00% 0[ 0.00% 9] 1.70% 2 0.28%
Kremmling 0| 0.00% 0| 0.00% 9| 7.03% 3| 1.26% 0| 0.00% 0| 0.00% 0| 0.00% 0| 0.00% 9] 1.70% 3 0.42%
Winter Park 0| 0.00% 0| 0.00% 6] 4.69% 47| 19.67% 0| 0.00% 0| 0.00% 0| 0.00% 0| 0.00% 6] 1.13% 47 6.54%
Grand-Unincorporated 0| 0.00% 0| 0.00% 82| 64.06% 154| 64.44% 0| 0.00% 0[ 0.00% 0[ 0.00% 0[ 0.00% 82| 15.47% 154 21.42%
Aspen 0| 0.00% 0| 0.00% 0| 0.00% 0| 0.00% 42| 34.15% 49| 37.98% 0| 0.00% 0[ 0.00% 42| 7.92% 49 6.82%
Snowmass Village 0| 0.00% 0| 0.00% 0| 0.00% 0| 0.00% 19| 15.45% 62| 48.06% 0[ 0.00% 0[ 0.00% 19| 3.58% 62 8.62%
Pitkin-Unincorporated 0| 0.00% 0| 0.00% 0| 0.00% 0| 0.00% 55( 44.72% 15| 11.63% 0[ 0.00% 0[ 0.00% 55 10.38% 15 2.09%
Blue River 0| 0.00%